
General point: The general public needs to understand the entities that receive earmarks are not 
receiving blank checks from the federal government with no oversight.  There is an 
oversight process already in place to ensure project funding is spent in an appropriate manner.  
This duty falls upon the agencies that administer the funds. The recipient of funds must apply for 
funding from the appropriate agency and submit a proposal as to how the funds will be used.  
The agency then determines if the use of the funds is appropriate and complies with the mission 
of the agency.  
 
 
Part of a $500,000 went to paint an Alaska Airlines Boeing 737 to look like a Salmon to 
promote the state's seafood.  
 
The Saltonstall-Kennedy (S-K) Grant Program is a program administered by the National Marine 
Fisheries Service of the National Oceanic and Atmospheric Administration, Department of 
Commerce.  The S-K program was established by the Saltonstall-Kennedy Act of 1954 to 
promote United States seafood products around the world and generally support our Nation’s 
fisheries.   
 
The salmon fishing industry in the North Pacific has been facing an economic crisis.  Chile, 
Canada and Norway have dramatically increased their farmed fish capabilities and flooded the 
U.S. market with pen-raised, chemically-altered farmed salmon.  This has created a domestic 
glut in the salmon market causing prices for wild-caught Alaska salmon to plummet. 
 
The earmarked funds provided to the Alaska Fisheries Marketing Board (AFMB) are to market 
and promote Alaska seafood.  The fishing industry is the number one employer in Alaska, with 
nearly half of all jobs related to the fishing industry, particularly in rural Alaska.  In many parts 
of the state fishing represents the only economy and without a stable fishing market, thousands 
of Alaskans are out of work. In the late 1990s the price of salmon and other wild fish harvested 
in Alaska’s waters was severely depressed due to competition from farm-raised fish offshore.  
 
Alaska fishing-dependent communities were extremely hard-hit by the depressed prices in 
salmon and declared an economic disaster area by the State of Alaska. The crash in the market 
forced Alaskans to seek creative ways to market Alaska seafood products domestically and 
abroad.   
 
It was AFMB that decided how best to use the marketing funds. It is our understanding that 
AFMB worked with marketing experts to develop their marketing campaigns including product 
and logo placement.  Importantly, their strategies have worked. The price of salmon has greatly 
increased in recent years, due in part to the work of AFMB.  
 
Most significantly for your story, the AFMB funds were earmarked out of an account that serves 
the purpose to fund projects like the marketing board. This type of funding is NOT unique to 
Alaska. A variety of similar marketing boards get federal funding to promote their products. Just 
one example was $5 million going to the Southern Shrimp Alliance for its ``Wild American 
Shrimp Marketing Program'' in FY 06. And like the AFMB funding, Congress did not put 
restriction on the way in which this group could best market its product. Other examples in FY04 



include: $2,000,000 for the Gulf and South Atlantic Fisheries Foundation, $2,000,000 for the 
South Carolina Seafood Alliance, and $1,500,000 for the Oregon Trawl Commission Federal 
funds also are used to market pork, beef, and chicken.  
 
As a means of comparison: In 2006, landings in Alaska totaled 5.42 billion lbs (around 57% of 
all U.S. landings) for a value of $1.34 billion (around 34% of the entire value of U.S. landings), 
by far the most of any state.  In comparison, the entire New England region (Maine, New 
Hampshire, Massachusetts, Rhode Island, Connecticut) only produced 752 million lbs, worth 
$955 million. 
 
 
 
$450,000 to develop salmon-flavored baby food.   
 
The funds for this project are used to devise methods for placing the beneficial properties of 
salmon -- such as omega fatty acids -- into products.   This is NOT funding for the development 
of salmon-flavored baby food. Omega 3 oils have been shown to decrease the risk for heart 
disease and certain cancers. Omega 3s provide additional heart-healthy benefits by:  
 
-Decreasing blood lipids (cholesterol, LDL's, and triglycerides); 
-Decreasing blood clotting factors;  
-Increasing beneficial relaxation in larger arteries and blood vessels; and  
-Decreasing inflammatory processes in blood vessels.   
 
Studies show that the omega 3 fatty acids in salmon have numerous health benefits for children, 
particularly in the area of mental development.  In particular, salmon has been shown to reduce 
the incidence of attention deficit disorder (ADD), help with kids suffering from autism, improve 
brain development and memory, prevent heart disease, and ease childhood asthma. These are just 
a few examples of the many health benefits.  There was also work done on developing formula 
out of salmon byproducts for children allergic to milk, and as an alternative to formula closely 
emulating human breast milk.  
 
With the growing obesity problem in this country, Senator Stevens believes people should be 
encouraged to eat salmon and salmon products.  Alaska salmon is also naturally high in many 
essential vitamins, such as vitamins E, C, D and A. Some salmon varieties contain very high 
amounts of antioxidant E, which has proven to strengthen the immune system and lower the risk 
of heart disease by reducing buildup of plaque in coronary arteries. The funds from this project 
help find ways to place the vitamins of salmon into other products – which improves the 
nutritional well being of Americans.   
 
The University of Alaska has conducted much of the research on the health and nutritional 
benefits of salmon products. Most importantly, funding for this type of research is not 
uncommon. Universities across the US receive funding from Congress for research projects for 
the betterment of Americans. To single out funding for this salmon research and call it 
“government waste” ignores similar funding going to universities in the Lower 48. These studies 
have very real impacts on the daily lives of all Americans.   



 
 
E-craft 
 
The Matanuska-Susitna Valley borough has championed this ferry project for nearly a decade. 
The idea was first proposed to Senator Stevens in the late 1990s by local Mat-Su officials who 
sought ways to increase transportation to and from their borough.  
 
The Mat-Su Valley is one of the fastest growing regions in the United States. Yet, the Glenn 
Highway is the only route between Anchorage and the Matanuska-Susitna Valley.  With 
estimates projecting the population of Southcentral Alaska growing by up to 200,000 people in 
the next 25 years, Alaskans need an alternate means to travel from Anchorage to the Valley.  
 
The ferry will foster important economic opportunities in Mat-Su Valley communities.  There is 
little developable land left in Anchorage.  The city is surrounded by the waters of Cook Inlet, a 
military reservation, and U.S. forest.  These barriers to development lie on each side of 
Anchorage, hindering expansion and making it impossible for the Mat-Su Valley and Anchorage 
to keep up with population forecasts. The Susitna Ferry, which will carry at least 20 cars and 100 
passengers, might one day take Anchorage or Mat-Su sport fishermen to Homer or Kenai and 
Kenai folks to Anchorage. It will provide a commuter service just across the Knik Arm for 
Anchorage and Port MacKenzie, and could operate as a rescue vehicle. The project will also 
have an impact on Alaska’s economy by creating up to 200 specialized jobs.  
 
In addition, the E-craft will provide the Navy with ability to test new technologies and designs 
which will further enhance our military's capabilities in rugged waters, particular for mobile sea 
bases. Cook Inlet provides a perfect testing ground for the E-craft because this body of water has 
some of the strongest tides in the world. This fast and amphibious vehicle is not optimized for 
any one task, but is multi-functional. It can work in deep seas and shallow waters alike, operate 
in rough waters, it can break ice, and go up to the beach. This ferry project benefits the Office of 
Naval Research by having an extensive test and analysis program that will monitor operations 
and structural loads on the M/V Susitna.  
  
From the beginning this has been a partnership with the Office of Naval Research. They have 
been very excited about the project and believed this ship would provide the opportunity to test 
new shipbuilding design concepts vital to the future of the Navy fleet.  ONR was committed to 
the project from the beginning.  It is not possible to start such a major project without their 
support and sponsorship.  Admiral Jay Cohen, then the Director, was an active proponent and 
eager sponsor of building this boat.  It was not just at the suggestion of Lockheed Martin. The 
Office of Naval Research was involved from the beginning.  They just did not have much money 
to begin the project, although they did help fund some parts of the project. 
 
About eight years ago, the Office of Naval Research built an experimental boat in Hawaii called 
SLICE -- again to test shipbuilding design concepts.  It was largely funded through 
Congressional adds. The concepts derived from this ship became the basis for the Navy's new 
Littoral Combat Ship (LCS). 
 



A couple of quotes from Rear Admiral William E. Landay III, chief of Naval Research, 
demonstrating the importance of the ship:  
 
"You could operate this ship as a military ship in one whole war and not stress it as much as in 
Cook Inlet. So that's why the Navy is interested. The Borough operates it, and the Navy gets the 
benefits, stuff it couldn't pay for." 
 
"One of our challenges is we'll sometimes build what to us is a prototype vessel like this and 
we'll go out to operate it for six months or a year and learn a lot from it and then we don't know 
what to do with it. And so frequently they end up on the scrap heap somewhere or tied up.   
What's excited us about this is the fact that the Borough is very interested in it. So we'll continue 
to get information as the Borough operates it, but there's an end result to this. ... It's the first time 
we tried to do it this way.” 
 
Here Admiral Landry makes perhaps the most important point for your story. This project is 
actually a prudent use of taxpayer money because test vessels like this one usually end up in the 
junk yard. Instead, taxpayers’ investment in the E-craft will continue to pay dividends for the 
Navy and residents of the Mat-Sun Valley.   
 
Partnering with the U.S. military makes sense on many levels, and it is not unprecedented. The 
Walden Point Road is a good example: 
http://stevens.senate.gov/public/index.cfm?FuseAction=NewsRoom.PressReleases&ContentRec
ord_id=46a2a5a9-1321-0e36-ba0b-f64855c35e2f 
 
The Alaska-Canada Highway was also a military project designed to increase the transportation 
of supplies during WWII.  
 
In short, this project is important to people in the Mat-Su Valley and to the future capabilities of 
the U.S. military.    
 
 
 
 
 
 
 
 


