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Whether fraudulent activity took place in the sale of an annuity that prompted Retirees Rooked 
by Annuities, June 3, 2005, will be decided in court. But what already has been decided by the 
annuity industry is that improper sales are wrong and action is needed to stop any possible 
exploitation of seniors.  
 
To demonstrate the industry’s unwavering commitment to the highest sales standards, trade 
groups representing annuity issuers and annuity sellers are redoubling their efforts for the 
adoption of state rules and regulations to boost consumer protections. Specifically, the life 
insurance company and agent groups are working for greater annuity disclosures and enhanced 
protections for seniors involved in annuity transactions. The templates for these protections are 
contained in models approved by National Association of Insurance Commissioners. 
 
Still, we also want to be very clear on a few other points. For example: 
 

• The overwhelming majority of annuity sales are right and proper. Consumers own some 
34 million individual annuities today, which represent about $1.2 trillion in long-term 
savings. The fact is that a very small percentage of this group has ever registered a 
complaint with regulatory authorities.  

 
• Annuities are a viable financial planning option. Many seniors can expect to spend 20 

years, 30 years or more in retirement. In effect, even seniors need to plan for the long-
term, and annuities’ lifetime income option and death benefit protection – as well as tax-
deferred treatment of earnings – can be essential to a seniors’ sound financial plan. 

 
• Regardless of age, all consumers should understand that an annuity is a long-term 

financial contract. While not all are alike, most are highly flexible and provide owners 
with penalty-free withdrawals of some portion of their savings before the contract 
matures.   

 
 
 



Finally, let there be no misunderstanding of the industry’s position on improper sales practices: 
wrongdoers should be punished and put out of business. 
 
For seniors’ tips on purchasing annuities and other information about this product and how it 
works, visit www.acli.com.  
 
Sincerely, 
 
  
 
 
 
Frank Keating                                                         David Woods 
President & Chief Executive Officer          Chief Executive Officer  
American Council of Life Insurers                                     National Association of Insurance 
                                                                                            and Financial Advisors 
 
 
 
About ACLI: 

The American Council of Life Insurers (ACLI) is a Washington, D.C.-based trade association whose 354 

member companies account for nearly 75 percent of the life insurance industry's total assets. ACLI 

member companies offer life insurance, annuities, pensions, long-term care insurance, disability income 

insurance and other retirement and financial protection products.  ACLI’s public website can be accessed 

at www.acli.com. 

 

About NAIFA: 

Based in Falls Church, VA, NAIFA is comprised of 800 state and local associations representing the 

business interests of 225,000 members and their employees nationwide. Members focus their practices on 

one or more of the following: life insurance and annuities, health insurance and employee benefits, 

multiline, and financial advising and investments. NAIFA's mission is to advocate for a positive 

legislative and regulatory environment, enhance business and professional skills, and promote the ethical 

conduct of its members. To learn more, visit www.naifa.org.  
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